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Club e -Luxe!

Club e-Luxe is an executive club created by Luxe Corp for luxury e-business
professionals in response to the urgent need to address the business
challenges that luxury companies are facing in the context of the internet,
digital media, new technologies and innovation .

For the past five years, Club e-L u x an@is objective has remained to provide
luxury companies with access to the most advanced strategies, knowledge,
applications, systems and tools required for luxury to thrive online and offline in
the context of technology and innovation .

The club congregates the leaders of the wo r | mdo8tgespected and forward -

thinking luxury brands twice a year for full immersive digital sessions with
practicing  experts. With a strong focus on confidentiality and value
enhancement, Club e-Luxe admits a limited number of luxury companies per

year. Club e-Luxe participants include CEOs, Presidents, Vice Presidents,
Senior Directors and decision makers whose collective vision are responsible
for driving their c o mp a n igrewghd and the luxury industry in general .

Club e-Luxe hosts two events every year in Paris.

-The Club e-Luxe Breakfast Seminar, held every January
-The Club r-Luxe International Summit, held every June

Club e-Luxe events are not conferences but Integrated and immersive digital
and innovation consulting sessions piloted by practicing experts .

Club e-Luxe has become the reference for digital luxury and has been
referred to asthe 0 wi n dto the future of I u x uby ingiders.

Club e -Luxe At A Glance

2006 O Club e -Luxe is born!

Demos s

Of latest digital tools

d Annual events at the Ritz Hotel Paris

Immersive s Experience of digital

luxury strategy + operations

Every June s

Annual International Summit

Every January s

Annual Breakfast Seminar

70 d Luxury brands
|ntem at|0na| 0 Speakers, Experts,

Practitioners from luxury and technology

C EOS d And senior executives
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Why T, M, S, C, I and G Luxury?

Digital media and technology open up an endless world of opportunities for
luxury experiences . However technology isnot static and its constant evolution
means that digital approaches need fine-tuning, at least once every six
months . Luxury companies need to endlessly examine, assessand refine digital
strategies, tactics and operations to remain in line with this ever evolving
domain and the consumers hooked on it.

In this climate of speed and adaptation, the Club e-Luxe Breakfast Seminar
seeks to bring insights on the latest developments in topic areas including
Tablet, Mobile, Social, Customization, Gaming, Interactive and Multi Media .

Tablet Media : An insightful look at the magical possibilities of tablet media for
creative  communications ; and i t &eshaping the way
consumers access and relate to luxury.

Mobile Media : An in-depth evaluation of the how Mobile Media is re-defining

client engagement through  branded content and m-
commerce .
Social Media : Facebook, Twitter, Youtube, Vimeo, Flickr and

hundreds other platforms seem not to be sufficient in driving
rich experiences . What next? Find the answer here

Customization Media : A critical analysis of luxury in the digital customization
context and live DEMOs of suitable tools and applications .

Gaming Media : An in-depth profiling of the new generation of luxury clients
shaped by immersive social gaming and platforms and the
opportunities for forward -thinking brands .

Interactive Media : A review of the new and the best of digital media in luxury.

Places are limited and early confirmation isadvised . See pages 11 and 12 for fees and to register .

What Club e -Luxe brings to Luxury

Innovation Virtual Reality
Applied Technology e-Merchandizing
Digital Media Luxemosphere

ECommerce M-commerce

Evolution Augmented Reality
Neuromarketing E-Merchandizing

E-Revolution Cyberspace networks
Crowd Sourcing Multi -Media

Channel Integration e-customization
e-Strategy 360 e-Experience

Content Management  Social Media

3D Projection e-Business and more!
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Strategy and Business Consulting

Topics

‘7,7

T-Luxury M-Luxury S-Luxury C-Luxury I-Luxury G-Luxury Counterfeiting in Luxury
(Tablet Luxury) (Mobile Luxury) (Social Luxury) (Customized Luxury) (Interactive Luxury) (Gaming Media)
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Testimonials — What the participants are saying

Club e-Luxe Summit 2011, Photo by Xavier Granet

ol real | y enj oLye 8ummi. A fulllritensive day with a rich repertoire of cases and
strategies for developing successfule -Lux e i ni ®GuectGroue s . 0

0Thank you once again for this excellent and highl
so many nevwChodaedas . 6

0 Cl| u-luxe Bas becomethe moste -nnovative forum. Thank you &Hotel

Le Meurice, Paris

c

Testimonials - What the participants are saying

. — - .
Club e -Luxe Summit 2011, Photo by Xavier Granet

0The
of

-kiké atntosphere created by Luxe Corp not only provides a more bespoke look at the future
technology in luxury but also a chance toVatake sc

Bareal
and to

y od&pisrsoogmday wias
excellent quality

bppertunéetdytol hhenef age wbt
meet highly quaiBodchemd pr of e

I e aThankygu f& a ledwtifid daye packed With diverse and insightful information concerning the luxury
industry today. It was a pleasure to attend and | look forward to next year 6 - Labelux
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Testimonials — What the participants are saying

Club e-Luxe Summit 2010, Photo by Sara White Wilson

Testimonials - What the participants are saying

Club e -Luxe Summit 2010, Photo by Sara White Wilson

N . . olt was very interesting to meet very exsehareing peop
OWhat <can | s a-yuxe Shrhneit waslsupérb. ethoroughly enjoyed the day, learnt a great experiences . | nchhed my knowledgeine -commerce in a very nice and | i
deal and met some interesting andrabergél ented people. |Th é%(}y(:ne?

OA Di ? ;Sur?rf;‘;i K S’I .f or db el \;1‘9 so professional & for implgme rE)tl\/liyr”? i %% h t%Ldegﬁlﬂwiitarhgthe%éy@gybéyond M{/eexpgcfaﬁ;’ons: Great speakers,
transto teolier u Ln high -end audience and a very friendly environment for networking." - Luxe.TV

OA great summit, with the perfect professional organization. Thanks to the Luxe Corp team for this o1 must congratulate Luxe Corp for creating a very
great day". - Virtu were excellent and very diverse, theododRerall event
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Testimonials — What the participants are saying

Club e -Luxe Breakfast Seminar 2010, Photo by Sara White Wilson

isten, share and | ear
-commerce. A fun and inspiring

0OA fantastic opportunity to |
luxury brands should embrace and adopt an online strategy and e
d ay - Gilt Groupe

0l witnessed an excell ent -aperstrandagreagfaceftaiekchashgeydeas an e
about a key area f the luxury business. Wel |[-DEALNE
Luxury, China

oMany thanks to the Luxe Corp team for organising

Testimonials - What the participants are saying

Club e -Luxe Summit 2009, Photo by Sara White Wilson
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Club e -Luxe Participants

Some of the luxury brands and companies that have been involved in Club e -Luxe recently.

ek

LVMH Cartier HERMES FABERGE GUCCI LOUIS VUITTON
PARIS
e
PR ES Dior HUBLOT %M BURBERRY craNEL BOUCHERON
&
LOREAL VERTU REMYMARTIN = PpGE] ~ sonaAvkies coTy  Browns
FARIS
LesEchos @Y WORLD GILT Abiriid Gotnt S . plrest|dg|um
Igy SKywire m puredistance master perfumes SUWS JONOOEQ
INTERNATIONAL
1 Heabgibme R B
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http://www.skywire.co.uk/index.php
http://www.asmallworld.net/home
http://www.brownsfashion.com/
http://www.resmo.net/site/index.php
http://upload.wikimedia.org/wikipedia/en/5/54/Louis_Vuitton_Logo.PNG
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Press Coverage
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Clube -Luxe Q & A
What is Club e-Luxe?

Club e-Luxe isan executive club, created and managed by Luxe Corp, the pioneer luxury strategy and management consulting company . Luxe Corp created the club in 2006 out
of recognition of the important role that digital media, new technologies and innovation will play in shaping the present and future of the luxury sector. Since itsinception, Club e-
L u x eljestive has been to provide luxury companies with access to the latest developments inthe areas of digital media and innovation that are relevant for luxury.

What makes Club e-Luxe different from other luxury conferences and events?

Club e-Luxe isnot a conference and itisnot designed to be one. Itisrather a platform that provides luxury brands with access to advanced knowledge, strategies, tools, applications

and execution systems in digital media and innovation . Thiscomes in the form of two annual events, an International Summit held every June and a Breakfast Seminar held every
January at the Ritz Hotel Paris. The focus of the events is «rich & valuable content » provided through presentations, demos, workshops, debates and consulting sessions Club e-
L u x eeests are designed as immersive digital consulting sessionswhich are different from conference formats. The sessionsare led by renowned experts and the Luxe Corp team
of Luxury BusinessAnalysts.

What is the main value of Club e-Luxe?

Every year, the Luxe Corp team track the evolution of digital media and technology to identify the key challenging areas affecting the luxury industry. In addition, Luxe Cor p d s
established practice in digital luxury consulting also provides firsthand access to the key strategic and operational issuesthat luxury companies are facing daily. Luxe Corp then
designs each event around a theme that addresses these issuesand searches the world for the experts that can bring real operational solutions in these areas to present, explain and
demo their digital solutions to luxury brands . Luxe Corp works with companies recognized as the best in their fields to develop, refine and adapt their digital solutions to the format

that luxury requires for the entire value chain . Thisisa major value that d o e s ex@ttelsewhere in the industry.

How can | access Club e-Luxe?
Club e-Luxe can be accessed either through annual corporate membership with a package of benefits or through attending the bi-annual events, subject to space availability .

Which luxury companies are involved in Club e-Luxe?
The participants of Club e-Luxe include both established and emerging luxury companies and recent participants include Louis Vuitton, Gucci, Hermeés, Dior, Cartier, Boucheron,
LVMH, Gucci Group, Chanel, Vertu, Fabergé, Rémy Martin, Chopard, L & Or ®arod Ricard, Adler, Sonia Rykiel, Labelux to name justa few.

Who is Club e-Luxe designed for and what is the profile of the participants of the club?
Club e-Luxe is designed for the forward -thinking luxury companies seeking to take advantage of the endless opportunities provided by digital media, new technologies and
innovation, through real and concrete solutions.
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Previous Club e -Luxe Events

2011 2011 2010 2010 2009 2008 2007
- ) :., '.,::! = 2
! a1 no=e0rze ««i«wm a -y s S o e
e e N~ %

2011 Club e-Luxe
International
Summit

The Luxury
Cyber-Resident

Tuesday 315 May
2011
Ritz Hotel, Paris

2011 Club e-Luxe
Breakfast Seminar

Borderless Luxury:
Integrating
Interactivity

in the Luxury Retail
Experience

Thursday 137 January
201
(BhOO — 12h00)
The Ritz Hotel, Paris

2010 Club e-Luxe
International Summit

Integrating Innovation
in the online & offline
Luxury Universe

Thursdory 3@ June
2010
Ritz Hotel, Paris

2010 Club e-Luxe
Breakfast Seminar

The Place of Online
“Social Media-mania’
in Luxury

Fridary 8™ January
2010

Four Seasons George'y

Hotel, Paris

2009 Club e-Luxe
International Summit

Selling the Dream of
Luxury Through
e-Commerce

Thursday 4™ June
2009
Ritz Hotel, Paris

2008 Club e-Luxe

International Summit

Connecting with the
Luxury e-Consumer

Tuesday 3 June
2008
Ritz Hotel, Paris

2007 Club e-Luxe
International Summit

Luxury Branding &
Marketing
e-Communications
in the Digital Age

Tuesday 5 June
2007
Ritz Hotel, Paris
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Strategy and Business Consultin g

Save the Date!
Club e -Luxe International Summit

E-Commerce, F -Commerce & M -Commerce :

Integrating & Optimizing the Online & Offline Selling Channels for Luxury
Wednesday 6 ™ June 2012
The Ritz Hotel, Paris
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Strategy and Business Consulting

About Luxe Corp

Luxe Corp isthe pioneer Strategy & Management Consultancy company specialized in the luxury sector. A fully independent company based in Paris from

where it reaches its worldwide clientele, Luxe Corp develops and implements advanced and practice -tested business strategy solutions and operations for
companies seeking sustainable growth and profitability in the luxury industry.

Through a custom -consulting approach focused on attaining visible and measurable results, Luxe Corp offers business solutions and turnaround strategies in
Marketing, Branding, Retail, e-Business, BusinessPlanning & Modelling and Intelligence . Through its three business divisions, Luxe Corp has collaborated with
LVMH, Richemont, Gucci Group, Louis Vuitton, Gucci, Hermes, Chanel, Christian Dior, Cartier, Burberry, Karl Lagerfeld, Piaget, Boucheron, Vertu, Chopard,
Rémy Cointreau, Pernod Ricard, Adler, Coty Prestige, Fabergé, L 6 Or ®ravns, Barneys New York and a host of others.

Luxe Corp also hosts Club e-Luxe, the executive club for luxury e-business professionals and publishes of Luxe-Mag .Com, the leading luxury business magazine
online fully produced in English and French. Luxe Corp also has a consulting program for young and emerging luxury brands, The Luxury BusinessCircle, hosted
three times a year in Europe, Asia and the Americas, through which it provides strategic business direction for the future leaders of the luxury industry.

Luxe Corp isheadquartered in Parisand has business representations in New York and Beijing.

Connect with Luxe Corp for updates and videos of past events !

YoulT) www.youtube.com/user/LuxeCorpl o) www.luxuryonlinebook.blogspot.com www.facebook.com/Luxecorp
www. twitter.com/Luxecorp WWW www.luxe -corp.com WWW www.luxe -mag.com

Luxe E.t.c., Club e -Luxe and Luxe -Mag.Com are part of the Luxe Corp group

Club e-Luxe wluxeEtc, e Mag Com
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Photograph by Xavier Granet
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Contact us for more information on the agenda, speakers, participants and registrations

LUXE CORP
21, Rue Cambon
Paris 75001
France

T:+33(0) 149 26 06 15
F:+33(0)14926 0671

Email: business@Iluxe-etc.com

www.luxe -corp.com
www.luxe -mag.com




