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Club e -Luxe!

Club e-Luxe isan executive club created by Luxe Corp for luxury e-business
professionals in response to the urgent need to address the challenges that
luxury companies are facing in the context of the internet, digital media, new
technologies and innovation .

For the past five years, Club e-L u x endis objective has remained to provide
luxury companies with access to the most advanced strategies, knowledge,
applications, systems, tools and concepts required for luxury to thrive online
and offline in the context of new technologies and innovation .

The club congregates the leaders of the wo r | rdo8tgespected and forward -
thinking luxury brands twice a year for full immersive digital sessions with
practicing experts. With a strong focus on confidentiality and value
enhancement, Club e-Luxe admits a limited number of luxury companies per
year. Club e-Luxe participants include CEOs, Presidents, Vice Presidents,
Senior Directors and decision makers whose collective vision are responsible
for driving their c o mp a n igrewghd and the luxury industry in general .

Club e-Luxe hosts two events every year in Paris.
-The Club e-Luxe Breakfast Seminar, held every January
-The Club e-Luxe International Summit, held every June

Club e-Luxe events are not conferences but are integrated and immersive
digital and innovation consulting sessions piloted by practicing digital
experts, consultants, strategists, developers and inventors .

Club e-Luxe isthe reference for digital media in luxury and has been referred
to as 0 t hmost e-nnovative event inthe luxury s e c t ly rinéiders.

Clube-Luxebds Legacy

0 CI| u-huxeshas become the moste -nnovative
event. Thank you for <crea:

0 T h e -lkiké ainfosphere provides a more

bespoke look at the future of technology in

luxury and a chance to make some quality
contacts in the process. 6

OA big thanks for being s
implementing such a leading summit. We are

7

transfor med. o

oWhat <can | s a¥yuxe Shmneitwasl ub
superb. | thoroughly enjoyed the day, learnt a

great deal and met some interesting and
talented people. Thank yo
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Why the Cyber -Resident?

In 2006, TIMEMa g a z i nheides of its annual 0 P e r s o wofathei Yt eya was
0 Y o uthie, online user. Four years later, the magazine chose the Founder of
Facebook as its 0 Per s o mfathei Y ega r following earlier nominations of
world leaders, reformers and personalities that have shaped the world and
influenced the course of humanity .

What does thismean int o d a gnbne and offline worlds? Change!

It means that the online user otherwise known asthe 0 Cy b-Resi d&ast 6
emerged to be one of the key influencers of humankind in all its different
spheres. It also means that the state of the digital economy resounds in every
aspect of the cyber -r e s i d existendes both physically and virtually . In short,
the online user has arisen to become the winner of the world wide web and

the powerhouse behind the digital economy, particularly in the context of
the vastly connected social web .

What does this mean for luxury? A lot!

First, luxury must understand this audience, luxury must dig deep into their
psyche and know what moves them and what makes them tick. Luxury must
also master the tools that enhance their cyber -world and use these to delight
them while ensuring that their different paces of evolution in different markets
are respected . Luxury must also feed them through brand content and
engage them through exceptional services and offerings. Then luxury must
continue to evolve in order to lead them online as well as offline. Can luxury
rise up to this challenge? These issues and more will be dissected by
practicing experts at the Club e-Luxe International Summit.

What does Club e -Luxe bring to Luxury?

Innovation Virtual Reality  Analytics
Applied Technology e-Merchandizing
Digital Media  Luxemosphere  Gaming

M-Commerce  E-commerce
Evolution Augmented Reality = Holograms
Cyber -Residents

Cyberspace networks

Multi -Media

e-Customization

Neuromarketing
E-Revolution

Crowd Sourcing

Channel Integration
e-Strategy

Branded Content
3D Projection €-BUSINESS and  more!

Social Media
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Branded Content

E-Commerce &
Client Services

E-Client Insights &
Neuromarketing

Digital Products &
Services

Multi -media & Motion
Picture Marketing

Sustainability & Ethics

Mobile Marketing &
Multi -Media

Virtual Reality &
Gaming

Website, e -Boutique &
Luxemosphere Creation

Customization &
Creation

Luxury Market
Dynamics

Social Media
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Agenda (Morning)

Ag en d a (afternoon)

8h30 Breakfast & Registration 14h30 Roundtable Debate : The Economics of Social Media for
9h00 Welcome Address by Uché Okonkwo Executive Director & Luxury: Results, Returns, Regrets and Resources by Hélene
LeBlanc, David Sadigh, Alex Savic and Marc Seban DEMO
Founder, Luxe Corp . . .
] o ) 15h20 Luxury Market Dynamics : Understanding the Evolution,
9h10 The Cyber -Resident as the Master of the Digital Universe: Why Economics, Consumer Psychology & Digital Drivers in Mature &
Luxury has to Watch, Listen & Learn From Them by Uché Okonkwo Emerging Markets
9h50 The Magic of Motion Pictures and 3D in Communications through 15h20 - The American Luxury Cyber -Resident by Jim Taylor
Branded Content by Arthur Gordon DEMO 15h50 - The Chinese Luxury Cyber -Resident by Catherine Aymard -Yu
10h30 Digging Deep into the Mind of Luxury Consumers through 16h20 - The Latin American Cyber -Resident by Carlos Ferreirinha
Immersive & Interactive Environments by Yacine Ait Kaci and 5 . ) .
Naziha Mestaou DEMO 16h50 How Far can Technology_ Take Luxury? Insights into Digitally -
_ o Enhanced Products & Services by Manel Torres DEMO
11h10 Coffee & Networking Break Highlight 1
11h30 Engaging & Converting Digital Enthusiasts Online & Offline in a 17h20 Coffee & Networking Break Highlight 2
multi-brandand multi -c at egor y cddmCorwersation with a 17h30 The Mind Game of Virtual Reality in Movie & Video Marketing :
luxury brand Tools, Applications & Techniques by Tre Azam DEMO
11h50 Re-defining the luxury online experience and Luxemosphere by 18h10 Two-track Customized Consulting Workshops & live DEMOs
Andrew McErlain DEMO Track 1: Conceiving & Captivating through Motion Pictures &
12h20 Using Technology to Accelerate Sensory Marketing & Emotional Video Content,, conducted by Arthur Gordon DEMO
Design in Luxury by Mathieu Violet DEMO Track 2: Capturing the Mind of the Luxury Client through Virtual
13h00 Lunch (Three-course French gastronomy) Spotlight 1 Reality in Movie & Video Marketing by Tre Azam
Raffle Draw by Anouk Lacroix, Research Analyst, Luxe Corp DEMO
18h50 Footnotes & Closing Commentary by Luxe Corp
19h00 Champagne Cocktail Reception, The RitzHotel Private Gardens
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Speakers

Daniel Lalonde, CEO, Moét & Chandon
(France)

DrJim Taylor, Vice Chairman,
(USA)

Harrison Group
Andrew McErlain, Founder, EliteMarket .Com
(United Kingdom)

Arthur Gordon , President, Magic Lab
(France)

Carlos Ferreirinha , President, MCF Consultoria
(Brazil)

David Sadigh, Founder & CEO, Digital Luxury Group
(Switzerland)

Mathieu Violet, President, Signature Olfactive
(France)

Tre Azam, Inventor & Developer,
(United Kingdom)

MyndPlay

Luca de Salvia, Film Director & Producer, Albert & Mildred
(United Kingdom)

Speakers

Uché Okonkwo , Executive Director & Founder, Luxe Corp
(France )

Dr Manel Torres, Managing Director, Fabrican
(United Kingdom)

Yacine Ait Kaci, Founder, Electronic Shadow
(France)

Naziha Mestaou , Founder, Electronic Shadow
(France)

Hélene Le Blanc , Writer & Consultant, The Luxe Chronicles
(United Kingdom)

Catherine Aymard -Yu, Chinese Consumer Specialist
(France, China)

Marc Seban, Co-Founder, 1.618 Sustainable Luxury
(France)

Alex Savic, CEO & Founder, Next Widgets
(Switzerland)
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Speakers

Dr. Jim Taylor, the Vice Chairman of Harrison Group is
among Amer i c anddg respected marketing and
branding consultants . At Harrison Group, Jim directs
syndicated research, consulting projects and services to
customers in the luxury, real estate and financial services
categories  including American Express and American

Express Publishing, Brooks Brothers, Cartier, Chanel,
Gucci, Mercedes, Neiman Marcus and several others in
areas including targeting, brand strategy, market structure,
sales forecasting, concept development and ratification .
Jim has been the CEO of Yankelovich , Skelly & White and the EVPand head of Hill
& Knowlton, New York. He was Chief Marketing Officer and Partner at Ernst &
Young and Chief Marketing Officer for Gateway Computers, lomega Corporation

and luxury developer Lyle Anderson Company . He has been named 0 Mar k eft
the Y e a byoBrandweek and 0 o na Ame r i divwedesding businessf ut u rby
the Wall Street Journal and is a highly sought -after speaker on areas including

technology, the future and marketplace strategy, wealth marketing, trends,
branding and the integration of technology, culture and business profitability . Jim
directs the American Express Publishing Harrison Group Study of Affluence and
Wealth in America, a highly regarded annual examination of trends and purchase

dynamics among A me r i ctap019% households . He also manages additional

syndicated studies on women, teens and general population issues and has
authored four books including the March 2011 published, 6 Se | foithe §lew Elite:
Discover the Secret to Winning Over Your Wealthiest Pr o s p.eHe haéd lectured at
Harvard and Stanford as well as other bodies including the American Association
of Advertising Agencies and American Global Web Trading Association . He is
often quoted in the international business media . Jim isbased in the USeast coast .

e
st

)

Speakers

Andrew  McErlain is the CEO and co-founder of
Elitemarket .com, a company that has taken a global lead
in the development and launch of browser based virtual
environments for the luxury sector. Andrew, and his co -
founder DP Sahni, started Hitemarket in 2008 having sold
their previous technology company to Sage PLC in 2007.
Andrew is based in London and has had a highly
international career . He qualified as a Chartered

Accountant at the age of 21, joining PriceWaterHouse

Coopers (PwC) in 1979. He went on to become a Senior
Partner with the firm, in charge of part of P wC 8gfobal tax and outsourcing

business. Within this role he ran global assignments for some of the most prestigious
companies in the world including Ericsson, Uniliver, Credit Suisse and Merrill
Lynch. He left PwC in 2000 to pursue wider entrepreneurial opportunities and in
2003 he teamed up with DP Sahni to structure the acquisition of their first IT
company, KCS Global Holdings PLC. Over three years, Andrew and DP
acquired two more companies, developed the outsourcing division and sold
the combined group to Sage PLC in 2007 for three times the consolidated

purchase price . Andrew and DP have brought together a highly talented team

of IT professionals to create Eitemarket .com, featuring virtual environments of a
quality and speed that have not been seen before on the web . They have used
best of breed technology to create highly immersive environments that enhance

the virtual luxury experience while respecting the core values of luxury.
Elitemarket .com is set to become a reference for best practice in digital luxury,
representing the leading position that luxury requires on the web . Featuring cross-
categories such as fashion, accessories, jewellery , watches, wines & spirits, ski
resorts and a yatch marina, Elitemarket .com isa portal like no other .
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Speakers

Carlos Ferreirinha is the Founder & CEO of MCF
Consultoria & Conhecimento  based in Sao Paolo, Brazil
Founded in 2001 the company isrecognized as the

leading  company specialized in  business services,
focusing on strategy development in multiple sectors
particularly in the luxury industry. With a range of
services including strategic positioning, business
training, corporate guidance and coaching MCF
Consultoria & Conhecimento  leads its clients towards
attaining  effective intangible  management of the
attributes and characteristics of the luxury business. Carlos
and his company have become the leading opinion makers and leaders on the
luxury business in Brazil and the entire South American region . MCF Consultoria &
Conhecimento is also the organiser of the annual Atualuxo conference which
gathers the leaders of the luxury industry in Brazil every year to explore the key
challenges and growth areas of the luxury industry. With a career that spans
several decades in management of operations, business development, marketing

and communications in multiple sectors, Carlos has acted as both the General
Manager of Louis Vuitton Braziland the Chief Fashion Division Officer of the LVMH
Group for the entire Latin American region . Hisearlier career include positions with
EDS (Electronic Data Systems) as the International Marketing Ambassador based
in Texas as well as the Chief Marketing & Communications Officer for Brazil. Carlos
isalso the Director of the Luxury Management Program at FAAP/SP,the first MBA in
Luxury Management in the Americas . He also created the first luxury qualitative

survey in Brazil, The Luxury Market Survey, currently in its fourth year. Carlos is
based in Sao Paolo from where he reaches hisinternational clientele in the entire
Latin American region and beyond .

Speakers

Uché Okonkwo is recognized worldwide as one of the
pioneer business strategists and opinion leaders in the luxury
industry and is the Executive Director of Luxe Corp, the
pioneer luxury strategy & management consulting

company . With insightful vision on the luxury business, a
strong creative talent and a rare capacity to pull luxury
brands  together, she has collaborated closely with both
established and emerging luxury companies in several luxury
markets . Her expertise in taking luxury brands to elevated

growth through strategic and insightful business and creative

solutions have led to the successful growth of several brands
and the turnaround of others. Through her steering guidance, Luxe Corp is
currently playing a key role in the re-shaping the business practices of the luxury
industry . She initiated the creation of Club e-Luxe in 2006 out of a recognition of
the pivotal role of technology and digital media in the future of luxury. Club e-Luxe
is currently the key platform that congregates luxury executives to provide them
with the knowledge, strategies, tools, techniques, applications and systems that
luxury requires to thrive in the world of digital media, technology and innovation .
Uché isalso the Founding Editor of the luxury business magazine, Luxe-Mag .Com,
which provides in-depth analysis on luxury. Her 2007 bestselling book, Luxury
Fashion Banding isthe first book to address the business of luxury from a strategic

viewpoint and her recent book, Luxury Online (2010), is the first book on digital
luxury. It has been described as 6 wh ahe luxury industry has been awaiting for
over a d e ¢c a d eSbe speaks regularly at luxury events worldwide and has given
seminars to MBAs and alumni of business schools including Harvard, ESSECParis,
London BusinessSchool and EML Geneva . A multilingual, Uché sitson the board of
several luxury entities and isan Honorary Fellow of the American Luxury Marketing

Council . She ispassionate about art, design, aviation and gastronomy .
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Speakers
Arthur Gordon is the Director and Founder of Magiclab |,
the interactive media lab specialized in  motion picture,

3D Programming, video games, cinema and music video
creation . Created in 2005, Magic Lab currently  provides
specialized  services in imagery and virtual reality
simulation through its team of highly qualified Computer
Graphics artists, designers and technicians  with vast
experience inthe advertising, video games, cinema and
music video industries. Magiclab provides  companies
with the possibility to use interactive media as a means  of
brand expression and client engagement . Using full
Computer Generated animations and customized content
in 2D and 3D, Magiclab isa reference in creating short films and imagery in several
imaginary universes such as heroic fantasy, realistic photo rendering and other
imaginary worlds. Some of the companies that Magiclab has been privileged to
serve as clients are L 8 Or,®ipdr Heidsieck , Martell, Sony, DKNY, Evian, Amnesty
International and several others. The ¢ o mp a n wdiks for Amnesty International
won the Gold Lion Award at the Cannes Film Festival in 2007. MagicLab has also
participated in the creation of music videos for artists like Janet Jackson, M, Arthur
H. and Dionysos and isin the process of creating a major feature animation film.
Arthur Go r d o filrd groduction and direction skills originated from his studies at
Supinfocom in Valenciennes , France and the Ecole des Beaux Arts in Paris; and
have been shaped by his vast experience . In addition to movie -making, he is also
passionate about drawing, sculpture and photography . Arthur is a seasoned
magician and capable of several ftricks including making things and people
disappear (on rare occasions for the latter) .

Speakers

Matthieu Violet isthe President of Signature Olfactive , a
company that invented and isthe manufacturer of the
Olfactive Spirit® system, whose aim isto offer brands and
the retail industry a new approach to Sensory Marketing
through scent. Focusing on emotional & affective design
for consumer scent stimulation, the Paris-based company
integrates scent simulation in brand engagement and
customer experience environments . Matthieu has over 16
years experience in building and managing innovative
companies, products and services dedicated to
communications, marketing, branding and sales
strategies such as consumer lifestyle database
management, e-coupon consumer websites, 6 o g tn @émail marketing and
sensory marketing . His vision for creating Signature Olfactive came from his
recognition that sensory marketing through scent should be central to brand
experiences . Together with experts in fragrance  creation, marketing,
communications and technology, Signature Olfactive has created its own
fragrance diffusion system known as the Olfactive Spirit System®. The company
also produces its own scent capsules which are diffused through the innovative
system. The system which is a technological breakthrough, is geared towards
creating and modifying the scent atmosphere in an instant, according to specific
needs . Mathieu has a Masters degree in BusinessLaw from La Sorbonne University,
Paris; a degree in Fiscal Law from Assas University, France and a degree in
BusinessManagement from Paris Dauphine University. He enjoys golf, gastronomy,
contemporary art and travel and lives in Paris with his wife and two young
daughters .
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Speakers

Catherine Yu was born in China and graduated from Wuhan
University with a Bachelor degree in International Economics .
She worked for two years at the Central Bank of China before
going to study in the USA She received her MBA from Rawls
College of Business at the Texas Technology University
following which she continued her career development with
Di | | @epdriment Store in Texas. She then relocated to
France after four years of studies and work in the US Upon her
arrival to France, she was employed by Galeries Lafayette,
the leading French luxury department store first as Chinese
Client Relations Manager for developing the brand
awareness and the tourist business; then as Business Development Manager to
contribute to the store opening of Galeries Lafayette in China; and lastly as
International Marketing Manager to manage the marketing efforts of overseas
stores and partnerships . During her over 11 years experience with Galeries
Lafayette, Catherine contributed to building the international profile of the store, in
particular with the Chinese and Asian consumers. She also managed several
projects linked to the international expansion of the store as well as extensive
marketing research, consumer behaviour and client services. For several years, she
has been tracking the evolution of the Chinese luxury consumer and their
behaviours, attitudes, interests and expectations from luxury brands both online
and offline. In June 2011 Catherine will be joining Van Cleef & Arpels as a senior
executive in charge of developing the b r a n 8ulisess in the Chinese market . Her
solid knowledge of the Chinese consumer and her strong network in both China
and France allows her to have an insightful understanding and a strategic vision of
the Chinese luxury market . Catherine is passionate about travelling, reading and
writing . She lives in Pariswith her husband and daughter .

Speakers

Tre Azam is the Founder and CEO of Treite Labs and
MyndPlay , the world's first mind controlled media platform .
Tre started his career in business in his teens as a software
developer, working in several locations in the United Kingdom
and the US He acquired knowledge and skillsin business and
communications  through solid experiences at the highest
corporate level with several companies and inn multiple
sectors. At the age of 24 he started his own Branding and
Marketing  Consultancy  company  specialising in brand
communications strategy and guerrilla marketing
techniques . The company ran a successful business for four
years following which it was sold and Tre turned his eye to the media sector.
Tre Azam started his media career in front of the camera with the BBCin London .
After two years working in both TVand Radio, he developed a passion for the art
of making good quality and thought provoking TV programmes and films. Thisled
him to create his film production company Treite Labs. Treite Labs has since
produced documentaries in over eight countries with topics ranging from politics
to reality. The company also produces corporate videos, short films and
interactive media content . Tre Azam is known for his no-nonsense straight talking
approach both in front of and behind the camera . He isalso known as one of the
visionaries of a new generation of digital web innovators . In 2010 Tre embarked

upon a new journey as he launched the MyndPlay platform which has been
designed to revolutionise not just the way we use media, but the way media
affects us on a much deeper level. Myndplay enables the viewer of any motion
picture to control the contents of the movie through their thoughts . As a qualified

Therapist, Tre seeks to create the perfect blend of brain training and
entertainment
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Speakers

Dr Manel Torres BA (Hons), MA (RCA), Ph.D (RCA), is the
founder and Managing Director of Fabrican Ltd. His
diverse background includes being an academic visitor at
Imperial College, and being a talented designer . He has
recently been described as a chemist tailor. Manel's
foresight and vision led him to think of developing a
material that would almost magically fit the body like a
second skin, whilst having the appearance of clothing . This
led him to invent and  develop the  technology that
produces an instant, non-woven fabric which could be
dispersed from an aerosol can or spray. The original
concept was to utilise this spray-on fabric in the fashion industry. However, the
technology has proven to have the potential to revolutionise and enhance
numerous market areas from the cosmetics industry to the medical and
automotive industries. Spray-on Fabric isthe result of examining ways in which
existing aerosol -based products might be imaginatively reconfigured for use.
Innovations in material science such as smart fabrics, spray-on skin used by
the medical and cosmetics industry, and the variety of substances able to be
dispensed through t o d aydemsol technology have informed and
surrounded the development of Spray-on Fabric. Manel has received extensive
global media interest and exhibited the spray-on fabric technology worldwide . He
consults in various areas of the fashion and scientific industries, and has taught
and lectured nationally and internationally . His recent achievements include
Fabr i delosiors as one of the top 50 best inventions of 2010 (TIMEMagazine) .
Others are his own fashion show 0 Sci ein 8 &y | @ddoin London in 2010 and
live demonstrations of aerosol couture at the European Aerosol Forum, Rome, and
the Salone del Mobile in Milan in 2011.

Speakers

Alex Savic isthe Founder and CEO of NextWidgets , a
leading developer of transactional advertising and

social commerce solutions for brands and e-retailers.
Over the last decade, he has worked on digital

strategies for numerous verticals, including state -of-

the -art solutions in e-Health focusing on the co -

relation between digitally assisted therapy

adherence and improved health outcomes as well

as for the finance industry in the area of corporate
sustainability analysis. Alex has been a speaker on

these topics at numerous conferences including NEXTLO,
The Next Web, E-=Commerce Expo Paris and others. Over the last three years,
Alex has been exclusively focused on re-imagining the world of digital
advertising and e-commerce and developing the missing links required to
create superior user experiences while generating improved returns for
advertisers and companies . The work has led to the creation of numerous
products under the NextWidgets brand, widely accepted as being at the
forefront of global innovation in the areas of display and video advertising,
distributed e-commerce, mobile and social commerce . The NextWidgets range
of digital platforms enables companies with online stores to transport their
online stores to social media or mainstream media websites through widgets
which power the online stores behind advertisements, turning the latter into a
shopping site at will. Thisexperience isset to transform the way consumers shop
for luxury online . Alex holds a Bachelor of Science from Ki n @dllsge London
and works in Zurich, Switzerland where he was born. His company has an
international clientele .
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Speakers

Marc Seban isthe Co-Founder of 1.618 Sustainable Luxury
Fair and BMCS, a major fashion PR & Communications
Showroom, responsible for the image and collections of
several international luxury brands. Marc was born in
Morocco and moved to Pariswith his parents at the age of
three years. He is a self-taught fashion and luxury
entrepreneur who drew from experiences at major fashion
houses including Yves Saint Laurent and Pierre Cardin . At
Yves Saint Laurent, he assisted in of the production of
several collections, while at Pierre Cardin he was in
charge of the sales and international market development
of the Anne Marie Beretta Mediane's collection . In 1986, he was invited by the
fashion designer Angelo Tarlazzito develop the sales and international market of
the brand, especially in the USA The concentrated on the international fashion
market for the rest of the decade and in 1993, he decided to create his own
showroom called BMCS, in partnership with Barbara Coignet . BMCS is currently in
charge of several fashion designers covering areas including PR,communications,
sales development strategy and international market expansion . Thec o mp an
showroom is housed in a prestigious and historical location in the heart of the
Palais Royal in Paris. Covering a space of 600 m2 in the atrium of the former
Magasins du Louvre, the showroom represents high-end collections from several
international brands from the USA, Denmark, Spain, Brazil, Italy Canada and
others. In 2009 he launched the 1.618 Sustainable Luxury Fair in Paris with his
partner Barbara Coignet . The fair, which is at the crossroads of the worlds of
creation, innovation, arts, luxury and sustainability took place at the Palais de
Tokyo, Parisin May 2009 and May 2010.

Speakers

Luca de Salvia is the Creative Director of Albert & Mildred
Studio. Based in London, the company focuses on fiim and
multi -media design and production for luxury
brands . Luca entered the Luxury arena in 2000 when he was
hired by Tom Ford as Art Director to ensure that a
consistent image was implemented throughout all Yves
Saint Laurent beauty advertising campaigns . In addition, he
also  oversaw Gucci Par f u ménsre advertising
calendar and  created Bottega Veneta's current
corporate identity and packaging .In 2004, Luca founded his
own agency, Albert & Mildred and was immediately hired
by Christopher Bailey to work on Burberry Pr o r s loranding and advertising . This
successful collaboration led to the expansion of the st u d seovites and client
portfolio . Albert & Mi | d r studi® surrently offers services in advertising, branding,
editorial visuals, film production and packaging . L u c a @wrent clients include
Johnnie Walker Blue Label, Graff Diamonds, Tanqueray No. 10 Nokia and The
Macallan Group . Both Luca and Albert & Mildred are recognized as pioneers in
motion picture marketing for the luxury sector and the company was one of the
first to identify the growing importance of film in connecting brands to their
audience through online content . Building on his 10 years experience both as a
Brand and Art Director Luca undertook a Masters in Motion Graphics at Chelsea
College of Art and formalized his film directing skillsthrough studies at the London
Film School. He is currently working on several projects including directing a
commercial motion picture for The Macallan Single Malt Whisky, one of the
leading whisky brands in the world. Luca is based in London from where he
manages an international clientele .
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Speakers

Naziha Mestaoui isthe Co-Founder of Electronic Shadow,
a hybrid design platform whose activity is based on
research and innovation on both the artistic and
technological perspectives . Their patented system is based
on space -image projection, through a multi-disciplinary
approach  that allows original projections that merge
space and image ; and material and light in the most
diverse contexts from art to architecture, design,
retail, scenography and several others. Established in Paris
in 2000, Electronic Shadow istoday considered as a leader
and pioneer in using imagery, sound and light for multi-
sensory simulation . Born and educated in Brussels,Naziha she has a diploma of
Architecture  from LaCambre , Brussels and initially focused her career
development in the fields of architecture and urbanism through innovation and
new technologies . She then progressed to co-create the design and technology

concepts on which Electronic Shadow was born. Electronic Shadow has held
several exhibitions around the world including the MOMA New York, the Centre
Georges Pompidou Paris, Musée d & A Maderne de la ville de Paris, Cit¢é des
Sciences et de | 6 i n d ua Villetie eParis, KunstlerHaus Vienna, Japan Media Art
Festival and several others. Electronic Shadow has also created imagery and
applications for several brands and companies in different sectors, from its artistic
research in several fields including design (Giorgio Armani, Cassina, Boffi and
others) and museum scenography (Palais de la découverte , Cézanne 2006 and
others). In 2006, the company began exploring live performance and stage

design that merges choreography and image, in collaboration with the renowned

choreographer Carolyn Carlson. The company has also won several international

awards, including at the Japan Media Art Festival in 2005.

Speakers

Yacine Ait Kaci is the Co-Founder of Electronic Shadow,
a hybrid design plattorm whose activity is based on
research and innovation on both the artistic and
technological perspectives . Their patented system is based
on space -image projection, through a multi-disciplinary
approach  that allows original projections that merge
space and image and material and light in the most
diverse contexts from art to architecture, design,
retail, scenography and several others. Established in Paris
in 2000, Electronic Shadow istoday considered as a leader
and pioneer in using imagery, sound and light for multi-
sensory simulation. Born in Paris, Yacine studied Graphics Design, Film and
Multimedia at ENSAD, Paris. He had a career in cultural multimedia as a Designer
and Director for Le Louvre museum and later in DVD-Rom. He also worked for the
French television industry. He met Naziha Mestaoui in 2000 and they both decided

to create a company that fuses their fields of creation . Electronic Shadow has held
several exhibitions around the world including the MOMA New York, the Centre
Georges Pompidou Paris, Musée d 6 A Moderne de la ville de Paris, Cité des
Sciences et de | 6 i n d uwa VYillette eParis, KunstlerHaus Vienna, Japan Media Art
Festival and several others. Electronic Shadow has also created imagery and
applications for several brands and companies in different sectors, from its artistic
research in several fields including design (Giorgio Armani, Cassina, Boffi and
others) and museum scenography (Palais de la découverte , Cézanne 2006 and
others) . In 2006, the company began exploring live performance and stage

design that merges choreography and image, in collaboration with the renowned

choreographer Carolyn Carlson. The company has also won several international

awards, including at the Japan Media Art Festival in 2005.
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Speakers

Héléne Le Blanc is a Consultant and Writer in the field of
luxury with a particular interest in social media . She holds
a Bachelor of Arts in Psychology from McGill University in
Montréal, Canada as well as degrees in both Civil Law and
Common Law from McGill Law School at McGill University,
Montréal, Canada . She began her legal career as a
litigation attorney in Montreal and then Toronto. She
subsequently joined Apple as a Senior Attorney based at
Apple's European headquarters in Paris. Canadian by birth,
Héléene grew up inthe United States and is fluent in both
French and English. Her blog, The Luxe Chronicles, explores
issuespertaining to the changing nature of the luxury industry and isconsidered to
be one of the most credible and objective blogs in the luxury sphere. The Luxe
Chronicles is written from the perspective of a consumer of luxury goods and
services, a voice frequently missing from the conversation on luxury. The eloquent
and articulate nature of her writing and her no-nonsense approach has led to the
acclaim of her blog as a destination for both information and analysis on the
luxury business. Héléne is currently based in London and has lived in Montreal,
Toronto, Paris and New York City. In addition to luxury, she is passionate about
travel, culture, gastronomy and history.

Speakers

David Sadigh is the Founder & CEO of the Digital Luxury
Group (DLG), formerly IC-Agency . The Digital Luxury Group
(DLG) is the first independent and international
network of digital marketing companies
specialized in the luxury sector. Headquartered in
Geneva, with affiliates in Shanghai and New-York, the
Digital Luxury Group is the editor of the world renowned
p World Watch Repor & farket research published since
'l\, 2004 in partnership with Europa Star, with the support of the
Fondation de la Haute Horlogerie (FHH)and the Financial
Times. Specialized in Digital Strategy & Research, Search
Marketing & Display Advertising and Social Media, DLG counts among its clients
luxury brands owned by LVMH, Richemont , Swatch Group as well as several family -
owned luxury brands. David Sadigh is often quoted by the international media
including the New York Times, Bloomberg and WWD on the topic of luxury and
digital media . He isalso a frequent keynote speaker and lecturer in many leading
corporate executive education and university programs at schools including ESSEC,
INSEAD Alumni and HEC Lausanne . Since 2006, he has been a member of the
Scientific Committee of the Luxury Postgraduate of the University of Geneva .
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Spotlight 9 Living Emotions Spotlight d Book Sampling & Signing

Living Emotions is a creative concept The books Luxury Online: Styles, Systems,
conceived by Luxe Corp to develop a range S”ate,g'es_ (2010) and  Luxury Fashion
of products aimed at enhancing the sensorial Branding : Trends, Tactics, Techniques (2007),

, \ allure of the luxury experience . both written by Luxe Cor p &secutive
Director & Founder will be available for

sampling and purchase at the venue.
Participants may also come along with their
copies for autographing

Living Emotions comprises of five products
directly linked to the five human senses of
sight, sound, smell, touch and taste. Each
product is entirely conceived by the Luxe
Corp team in collaboration with partners and
isdeveloped exclusively for Luxe Corp .

Luxury Online isthe first book that addresses
the challenges of luxury in the context of
digital media and new technologies . It has
become a bestseller and has been featured
in WWD, the IHT/ New York Times, FT, The
Economist and several other publications .

Living Emotions |, a 14-track CD of world
music, provides pleasurable listening
experience to enhance the luxury retail and
e-retail atmosphere ; while Living Emotions II, a
range of five scented candles brings
pleasure and comfort to the mind while
enhancing the mood and ambience . Look
out for Living Emotions IlI,IV and V.

Luxury Fashion Branding , also a bestseller, is
the first business book ever to be published
on luxury and brought deserved attention to
the business of luxury. It has been translated
to several languages and has been

Living Emotions products are not for sale but adopted by major business schools and
offered to Luxe Cor podients and luxury companies .
collaborators with pleasure .

For more information : www .luxe-corp .com
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Spotlight 0 Raffle Draw

A raffle draw will be held during the
seminar  where one lucky  female
participant will have the chance to win an
exceptional  product from HP specially
designed for women .

The lucky winner will go home with one of
the limited -edition HP Laptops created in
collaboration  with the foremost ski brand
Rossignol for female skienthusiasts.

HP is the wor | dedding technology
company operating in more than 170
countries . A pioneer in exploring how
technology and services can help people
and companies address their problems
and challenges and realize  their
possibilities, HP turns aspirations and
dreams into reality . The company applies
new thinking and ideas to create more
simple, valuable and trusted experiences
with technology, continuously improving
the way customers live and work.

www .hp.com

Spotlight & Raffle Draw

A raffle draw will be held during the
seminar where one lucky male participant
will  have the chance to win an
exceptional product from HP, specially
designed for men.

The lucky winner will go home with one of
the limited -edition HP Laptops created in
collaboration with the foremost ski brand
Rossignol for male skienthusiasts.

HP is the wor | dedding technology
company operating in more than 170
countries . A pioneer in exploring how
technology and services can help people
and companies address their problems
and challenges and realize  their
possibilities, HP turns aspirations and
dreams into reality . The company applies
new thinking and ideas to create more
simple, valuable and trusted experiences
with technology, continuously improving
the way customers live and work.

www .hp.com
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Highlight & Complimentary Bag

WIVES | HAD AND Ukep

LOVERS | HAD AND UKED

ARTISTS | MET AND LIKED

TRAVELERS | MET AND LIKED
GARDENERS | MET AND LIKED
DOCTONS | MET AND (i
AN T g g

i [T

Each participant will receive a
complimentary gift bag from Manta Design,
containing carefully curated  gift items
designed for both corporate and personal
use.

Made to the highest quality standards, each
item isa blend of deconstructed luxury and
contemporary fun, designed to please those
that appreciate beauty and life.

Manta Design is renowned for their unique
ability to showcase products and items that
merge fashion, luxury and youthful edginess
to surprise and please . Each of the designs,
colours, shapes, style and form of the five gift
items to be received by each participant
has been carefully selected by Manta
Design and Luxe Corp to reflect our
appreciation  for creativity, technology, fun
and luxury.

www.mantadesign.eu

Highlight 6 Complimentary Bag

Each participant will receive a
complimentary gift bag from  Suiiis,
containing handcrafted porcelain tea set,
designed for both corporate and personal
use.

SUIIIS is a refreshing Taiwanese luxury
tableware brand founded in 2007 with the
mission of transmitting the heritage of the
Chinese culture, history and aesthetics
through western modern design .

The name SUIllIIScomes from a cultural
junction : "Sui" in Mandarin and "Suis" in
French both mean "following". SUIIIS
represents the idea of following oneds
inspiration & desire.  Through the
innovative use of high quality materials
and a minimalistic design, SUIIIS has
succeeded in creating a unique refined
style and a perfect union of functionality

and aesthetics .

WWW.Suiiis.com
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Testimonials & What the participants are saying Testimonials - What the participants are saying
al

Club e-Luxe Breakfast Seminar 2011, Photo by Xavier Granet

Club e-Luxe Breakfast Seminar 2011, Photo by Xavier Granet

0l really enj eLuxe 8ummih A fullGrtenshre day with a rich 0 T h e -kké aintosphere created by Luxe Corp not only provides a more
repertoire of cases and strategies for developing successful e -Luxe bespoke look at the future of technology in luxury but also a chance to

i ni ti adGucui &reup 6 make some quality cont-aertus i n the proc
0Thank you once again for this excellleaThaadsHampht ywaaspirealg daaporhuprPatys. |
returned to the office WChopards o many n e husinesswerkshogs of such excellent quality and to meet highly qualified

professionals i s r-&8oueheront o underl ine it
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Testimonials & What the participants are saying Testimonials - What the participants are saying

Club e -Luxe Summit 2010, Photo by Sara White Wilson

Club e -Luxe Breakfast Seminar 2010, Photo by Sara White Wilson

o C| u-huxeshas become the moste -nnovative forum. Thank you for oThank you for a beautiful day packed with diverse and insightful
creating s udhote bedViewige!Péaris information concerning the luxury industry today. It was a pleasure to
’ attend and | look forward to next year 6 6 Labelux
oWhat <can | s a-yuxe Strhnat w&Isupdrb. Iehoroughly R _ _ _ )
enjoyed the day, learnt a great deal and met some interesting and OA big thanks for being so professionze

summi t . We ar e daLroaAnt sefl dreme dd.ué Vi n

talented peopl edFabefggank you! 6
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Club e-Luxe Breakfast Seminar 2011, Photo by Xavier Granet

0OA fantastic opportunity to |isten,
international perspectives on how luxury brands should embrace and

adopt an online strategyande -commer ce. A fun andGQaGilt
Groupe
oMy first t iLoxeSummitaddithe bay was beyond my

expectations: great speakers, high  -end audience and a very friendly
environment for networking." - Luxe.TV

S

Testimonials - What the participants are saying

Club e -Luxe Summit 2010, Photo by Sara White Wilson

ho@hark yoa forch bdawifalday paakedwith diverse ard maigstful information
concerning the luxury industry today. It was a pleasure to attend and | look

n fompvard td nexg year a §o.Labelux
ol't was very interesting to meet
and to share experiences. | enriched my knowledge ine -commercein a
very nice and | uxurRémpyinteaumospher e.

very

o)
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Testimonials & What the participants are saying Testimonials - What the participants are saying

Club e -Luxe Summit 2010, Photo by Sara White Wilson

0l ' ve been t-buxetShnemit@ical Bhe first time was a great
discovery and this second time | witnessed an excellent and thoughtful
day, an eye -opener and a great place to exchange ideas about a key
area of the luxury business. Well done and looking forward to the next

OEvery year the pr ogr antheeniomenpaadadivenmd s issgglsh-lz'gAPChina

thinking, and the level of intimate, engaging and valuable interaction OA great summit, with the perfect professional organization. Thanks to the
among the partici panlousnalistai ses the par. Puxe Corp team for this great day”. - Virtu

“~Club e-Luxe Breakfast Se’mh'rar 2010, Photo bgl Sara White Wilson

"Thank you so much for this interesting experience. Club e -Luxe offers
amazing insights to the challenges the luxury sector confronts in
innovation." - The Watch Avenue
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Club e -Luxe Summit 2009, Photo by Sara White Wilson Club e -Luxe Summit 2009, Photo by Sara White Wilson

ol must congratulate Luxe Corp for crle@Rihyod Mie¥ yolstismedakei gt @hghing on su
engaging event. The speakers were excellent and very diverse, the overall business and points to the future. Listening to the adwce of experienced

event design wadHPi mpressive. 6 people is reassuring. | look forward to the next Club e -Luxe SuhBrewns
0 The ClLueBreakfast Seminarwas very informative, challenging, eye oOMany thanks to the Luxe Corp team for
opener, interesti Ofegadased rel evant. 0 We really enjoyeddkywire as al ways.o
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Qs

o~
Club e -Luxe Summit 2008, Photo by Sara White Wilson

"The Club e -Luxe Breakfast seminar provided valuable insight from the

l eading visionar i-€iscobystemsuxury retai
OWe had such a gr eat -Luxé Sammita ltuxetCorerealyl
put together a gr eat OMiodsigniNeuromarketag k

ub
y o

Testimonials - What the participants are saying

Club e -Luxe Summit 2008, Photo by Sara White Wilson

0l enjoyed
K  setting and

t he i nt i madwxeigthetmost beautifig
t ook home

e OAn excellent meeting with high quality speakers, equipping luxury to view
|, . §s past and present for a better anticipation of its future 00 Buzz 2 Luxe

of

v al ua b 1dRetail Inssitpte r
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Participation Fee

Participation to Club e-Luxe isreserved to senior executives of luxury companies, including CEOs, Presidents, Vice Presidents, Senior Directors and other decision -
makers . The contents of Club e-L u x eedests are most relevant to senior decision -makers involved in digital media, e-business and innovation practices . Please
note that priority of places are given to Club e-Luxe members and confirmation of non-members isbased on availability .

The participation fees are the following . Please note that VAT may be added to these fees where applicable

Category Participant Fee

-Club e-Luxe members Complimentary

-Past Club e-Luxe event participant 02,000

-New Club e-Luxe event participant (2,000 (until 30" March 2011)

02,500 (after 301" March 2011)
The participation fee covers the following .

Contents

- 12 in-depth Presentations and Q & A sessionsby international digital experts
- 7 live Demonstrations of advanced digital tools & technologies

- 2 insightful Conversation sessionswith CEOs of leading luxury companies

- 2 immersive digital Consulting Workshops

- 2 Highlights (gifts galore)

- 2 Spotlights (raffle draws)

- 1 interactive Roundtable session

- And more!

Meals & Refreshments

- Continental breakfast

- Three-course French gastronomic lunch

- 2 full-service refreshment breaks

- Champagne cocktail reception with open bar and more!
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Registration

I will like to participate in the Club e-Luxe Summit. | understand that my place will only be confirmed upon receipt of my participation fee* by cheque or bank transfer. Participation
isfree for Club e-Luxe members . Places are limited and early registration isadvised .

First Name & Surname

Job Title

Company Name

Address

Direct Telephone

Direct Fax

Direct Email

Website

Payment Method Cheque [ Bank Transfer  [] Other (specify) I

Signature

Date

Toregister, simply fill form online at www .luxe -corp .com ; OR Send this page by Fax to + 33 (0) 149 26 06 71; by email to anouk .lacroix@luxe -etc .com ; OR by post to
Luxe Corp, 21, Rue Cambon Paris 75001, FRANCE Telephone : + 33 (0) 1 49 26 06 15. You will receive an invoice with instructions for payment . Places will be confirmed only upon
payment receipt . *see previous page for participation fees

©2011 LUXE CORP | 21, Rue Cambon, Paris 75001, France | T:+33(0)149260615 | F:+33(0)149260671 | www.luxe -corp.com | www.luxe -mag.com 25



¥Luxe Corp

Club e -Luxe Participants

Some of the luxury brands and companies that have been involved in Club e -Luxe recently.

Cartlier E FABERGE Dior

LOUIS VUITTON

PR o

. X Az/zr,% /;, ///;//V

SONIA RYKIEL

PARIS

f‘llT
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