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Welcome to Club e-Luxe!

Club e-Luxe is an Executive Club created for luxury e-Business
professionals and managed by the Executive Committee of Luxe Corp .

Club e-Luxe was created in 2006 out of the recognition of a urgent need
to address the several business challenges luxury companies are facing in
the context of the internet, digital media and new technologies .

Club e-Luxeõsmain objective has remained providing luxury companies
with access to the most advanced strategies, knowledge, applications,
systems and tools required for luxury to thrive online and offline in the
technology context .

Club e-Luxe isnot a conference and doesnõtfunction as a conference .

Club e-Luxe is an exclusive club and admits not more than fifty luxury
companies per year . It is based on annual membership subscription and
is managed with a strong focus on providing customized e-Business
solutions to member companies .

Member benefits are multiple and include access to the Club e-Luxe

summit held every year at the RitzHotel Paris.

Club e -Luxe!
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The Club e-Luxe International Summit is an exclusive international event
accessible by invitation only .

Every June Club e-Luxe congregates luxury e-business executives at the
RitzHotel, Paris for a full day of intellectual and practical immersion in the
world of luxury e-Business focused on feasible solutions. The 2009 edition
took place on 4th June .

The theme of the summit was ôe-Commerceõ,with the topic of ôSelling
the Dream of Luxury through e-Commerce : Approaches to the Virtual

LuxuryExperienceõ.

The Presentations, Demos, Workshops and One -to -one Consulting
Sessionsheld throughout the day focused on this theme . The presenters
included leading international e-Business experts from France, the U.K,
the U.S,Canada and Austria . Members of the Luxe Corpõsteam of expert

BusinessAnalysts and Strategists also made presentations .

The focus of the Club e-Luxe Summit was on providing answers and value
rather than raising more questions . Participants were enriched by the
content of the summit .

Summit Overview
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Arriving at the Ritz Hotel at Place Vendôme, the participants of
the Club e-Luxe Summit passed though the famous "Hallway of
Temptationóa showcase -lined gallery full of enticing luxury
products and arrived at the warm welcome reception by the
Luxe Corp team .

Upon registration, the participants were ushered towards the
breakfast service provided by the impeccable RitzHotel staff .

Welcome
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The Club e-Luxe summit commenced with a full-service breakfast for all participants . The breakfast
service provided an opportunity to start the long inspiring day in high spirits.

It was also an important moment for the members and attendees to become re-acquainted with

their contemporaries or to meet both the new club members and potential members .

The welcome breakfast service also provided a perfect backdrop for the speakers and presenters
to become acquainted with one another and discuss their presentations as well as explore any
required adjustments .

Breakfast
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Luxe CorpõsExecutive Director & Founder, Uché Okonkwo, kicked off the
summit with her welcoming speech and made the first presentation of the
day on the topic ôTheLuxury e-Business& e-Commerce Environmentõ.

Uché began her presentation by capturing the attention of the audience
through evaluating the evolution of the most important element in store retail
and e-retail . The audience all agreed that it is the òexperience óis primordial
through both channels .

She then took the audience on a journey of origins and dimensions of the
confusion that has prevailed in luxury e-business as a whole and e-

commerce in particular . She clarified the multi -faceted scope of luxury e-
business and identified a concrete road -map for luxury brands to attain the
objective of the e-experience through an integrated core strategy that
addresses each aspect .

Uché demonstrated the importance of the intangible òluxemosphereóas a

source of a rich and memorable online experience . She also highlighted the
result of the organisational composition of e-business roles and the audience
admitted with laughter, the existence of òTony,the almighty webmasteróin
their companies .

The presentation was supported by live illustrations from the internet and

statistics as fact supporters . A set of recommendations with application
approaches was made for luxury brands .

Presentation 1
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The first live DEMO of the day was the unveiling of a newly invented real -life 3-D LCD screen with the
capability of projecting images and animations on a screen in ò3-D reliefóformat . Viewers of the
images and screen are able to visualize the images in a 360Áformat without the aid of special goggles

and are able to appreciate the impression that the images are disengaged from the screen and
emerging towards the viewer .

Witnessing this DEMO was a stimulating visual experience and enabled the participants to stretch their
imaginations to the possibilities of such a tool in the physical store environment .

Thisunique product has been invented by Artistic Images and the DEMO was made by Patrick Madar .

Demo1
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