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What is Luxe-Mag.Com?

[
F I rST luxury business magazine
O n ‘y luxury business magazine fully

produced in English and French

+220 / OOOreaders per
edition*

B O S e d on free subscription
+ 6 OOarticIeS in archives

6 5 3 O subscription growth per edition
335,000 .ssctess

4 ] EOFrench language readers

* A full edition runs for 1 — 2 months.




Strategy and Business Consulting

How?
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Highlights

Visually arresting
images

Ten Questions to Robert Ettinger, CEO of Ettinger

)

=Y

uxe-Mag,

Relevant topics
and in-depth
analysis

La Nouvelle Ligue : Regard sur les Nouvelles Stars de la Mode Parisienne

Intferviews of

Luxury

influencers

Luxe—?rIag.Com

Comments and
exchanges by
readers

Does the "Made in" factor still matter in luxury consumption?
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Advertisement

Current Edition

- One advert

per page
(Paid)

Uncluttered
Pages

-NO pop-uUps
-No banners
-One advert
per page
-lmage or
flash-based

* This is not applicable for the pay-by-click option

Archive Pages
- One advert

per page
(free*)
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W—Mdg.Com THE LUXURY BUSINESS MAGAZINE

Luxe-Mag.Com Invites You to Discover its New Edition

Front Page: What Next for Luxury?

From L-R, the Westfield Shopping Centre London, Aventura Mall Miami and Plaza
&6 Shanghai, all luxury shopping havens currently facing shopping traffic
shortage 330 million bottles! This is the number of bottles of champagne that
was sold in 2007, the largest ever recorded ...

Front Page

a-M ge: Zoom on Mont Blanc's Website

Mantblanc the renowned luxury accessaories brand was founded in 1906 by three
German visionaries: the stationer Claus-Johannes Voss, the banker Alfred
Mehemias and the engineer August Eberstein. They recognized that the recently
inwvented fountain pens would take over as the writing instrument of ...

From Paris: A Foreign Tradition in Paris - How Parisian Tea Rooms are
injecting, fashion and style in the art of drinking tea

Window display at the renowned Parisian teahouse, Ladurée (L and R} and the
aureus finebane Chinaware teaset by Villeroy B Bosch [Middle), all key players in
the Parisian 'tea-time'. Tea, This drink that warms the body as much as it pleases
the senses and saaothes ..

From Paris

Guest: Ten Questions for Carine ALLARDI, Founder of Dessine Moi un
Bijou

1. Can you tell us about the history of your company and what led you to start
such a specific business as bespoke jewellery? After warking for my family watch
business for twenty five years I got to a point where I had seen everything

there ...

Opini Is the Financial Crisis Affecting your Purchase of Luxury ?
Fram Mew York to the Londen, Hong Keng, Moscow, Shanghai, Tekye, Paris and
the rest of the werld capitals, the resounding alarm of the werld financial crisis
can be felt growing strenger daily, The widespread belief is that the credit and
financial markets are near explosion and that consumers ...

Opinion

Major luxury business conferences in India, China, Austria and Russia
Luxe-Mag.Com invites you to discover major luxury events that will be taking
placein India [IHT Luxury Business Conference), Austria [Luxury Flease Show)
and Russia sbatmoTyFoToTT

Herald Tribune THE WORL
T TUXURY.... . CONFERE

Clear Advertisement

-One advert per newsletter
-Image or flash-based
-Sent to all subscribers

P
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Partners

Media Partnerships*
-Leading Global Publications
-Leading Luxury Industry Events

GLOBALLUXURY

i e
l’,uxe-ﬂllag(}m 'PASHION TIME  SPEARS  \Ax  DEPARTURES
N Cgpae REVELUTIOW WATCH
HELLO! marie claire A2AQ YR ooty
voxvay [N ey o« RSN
International Herald Tribune Global Luxury Forum
Sustainable Luxury, Technoluxury & Moscow 2008, 2009

Heritage Luxury Conferences,
2008, 2009, 2010

FT BUSINESS

OF I RY "
UMMIT  MoN

CHINA
LUXURY

SUMMIT 2008

B wma

MINT

e

%— e Hag O
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EeoL

FT Business of Luxury Conference

China Luxury Summit 2008, 2009

Shanghai 2008, 2009, 2010

¥Luxe Corp

LUXURY please. ®

Club e-Luxe

International Summit
\ Lo
Thursday 3¢ June 2010
The Ritz Hotel, Paris

Luxury Please Show Club e-Luxe Summit
Vienna, 2008 Paris, 2007, 2008, 2009, 2010, 2011

*A few examples
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Reader Testimonials

«As | work on growing the luxury end of my
market it is helpful to have guidance from a
product such as Luxe -Mag .Com »

«| love your articles. Very informative  »

«Highly appreciated . Ad equately responds to
the needs of the current and evolving
conditions of the economy  »

« Thank you! »
«| love Luxe -Mag.Com. It is very insightful »

«This is a very good resource for my job as a
luxury executive »

« Thanks to Luxe-Mag, | understand the brands
| buy better. Thank you. »
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About Luxe-Mag.Com

Luxe-Mag.Com (www.luxe-mag.com) is the first online magazine that provides
strategic evaluation of key issues in luxury business management. Giving more than
information, Luxe-Mag.Com brings an in-depth analytfical dimension and serious insight
fo the luxury business. With five core sections and fwo sub-sections published monthly
and bi-monthly, Luxe-mag.Com has become the online destination for luxury
practitioners and consumers seeking a profound understanding of the luxury business.

Fully produced in English and French, with monthly interviews of key luxury industry
influencers, Luxe-Mag.Com has become a reference for luxury business knowledge.
The magazine has five main sections and two sub-sections.

- Front Page, which features the edition’s main article through a relevant topic
- e-Message, which provides luxury e-Business analysis

- From Paris, which offers articles based on Paris, the luxury capital of the world
- Guest, which features ten questions to a luxury professional

- Opinion, which serves as a platform for discussions

- Events, which serves to announce eventsin the luxury industry

- Books, which provides information on books and publications on luxury

About Luxe Corp

Luxe Corp is the pioneer Management Consulfancy company specialized in the
luxury sector. We provide advanced and practice fested business strategy
consultancy services to companies seeking proactive solutions and opportunities for
sustainable growth and profitability in the luxury industry.

Our business approach is emphasized on visible and measurable results for long-term
sustainability through customized consulting designed to adapt to market evolution.

Our core business services are the following.

Branding Strategy & Management

Marketing, Creative & Client Strategy

Digital Media, E-Business & Innovation Strategy
Retail Network Planning & Execution

Business Planning & Modelling

Market & Consumer Intelligence

Too Too T o To I

Luxe Corp is pleased to have closely collaborated with some of the world’s most
renowned luxury brands, creators, designers and entrepreneurs.

Contact

Luxe Corp

21, Rue Cambon

Paris 75001

France

Tel: +33 (0) 1 49 26 06 15 Fax: +33 (0) 149 26 06 71
Email: business@luxe-etc.com

www.luxe-etc.com

www.luxe-mag.com




